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Current undergraduate curriculum is largely taught in silos. 
This leaves students ill-equipped with the skills to thrive 
in team based work environments, with costly cascading 
effects for future employers.

As such, ECCC’s mission is to build communication bridges 
in the workforce of tomorrow by hosting a forum for 
Engineering and Commerce students to collaboratively find 
solutions to real-world challenges that modern industries 
face.

ECCC is not a simulation - our corporate partners have 
a unique opportunity to have their internal challenges 
scrutinized, and effectively crowdsource the best solution 
from both a technical and a commercial perspective. By 
leveraging top University talent from around the globe, this 
holistic approach allows our partners to benefit from a low-
cost, low-risk consultancy approach to solution proposals. 
Our corporate sponsors understand the value of  gaining 
visibility with these young innovators who will be their future 
employees and customers. They also understand the positive 
brand impact of this community development effort. 
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OUR MISSION



ACCESS TO TALENT
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ECCC strives to strengthen the 
communication channels between 

engineering and business. The competition’s 
structure provides a setting for students 

to develop valuable interdisciplinary 
communication skills. These  skills are 
becoming more essential in a growing 

number of working environments including 
cross functional and start-up environments. 

By having access to such talents, you can 
benefit from higher creative and competitive 

solutions, and enhanced collaboration 
within work environments.

As part of our ECCC family, we maintain 
a database of all our students’ working 

resumes. By becoming a partner with us, 
you will have access to our Annual Talent 

Bank.



COMMUNITY
    INVOLVMENT
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As an official not-for-profit organization, 
ECCC partners with major student 

associations representing Engineering 
and Commerce at a provincial, national 

level and international level. By partnering 
with us, you will be directly involved 

with the development of the spirit of the 
competition and furthermore, the future 

leaders of tomorrow. This would be a 
great opportunity to get involved with the 
exponential development of the  growing 
community within Canada and the globe.



VISIBILITY
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As an international competition, we play 
host to an ever-growing list of academic 

institutions from around the globe. We’ve 
had the pleasure to host universities from 
Canada, Mexico, South Africa, Egypt and 

Israel, and plan on expanding this list 
further. By partnering with us, your logo 

will be promoted as an official partner 
through our various marketing channels.

 

These include, but are not limited to, 
banners, video advertisement available on 
site, promotional gears, social media and 

website.



engcomm.ca

PARTNERSHIP 
OPPORTUNITIES

Title partnership (logo presence next to our logo)

Logo on name tags

Naming rights to awards gala

On-site tabling privileges (networking cocktail prior to 
opening and closing ceremonies)

Plate sponsorship

Case sponsorship

Welcome message in the Participant’s Handbook

Keynote speakers

Company video advertisement spot during ECCC events

Video advertisement on ECCC YouTube channel

Naming rights for competition rooms

Access to ECCC resume database

Logo on t-shirts

Logo presence in ECCC YouTube videos

Distribution of promotional items throughout 
competition

Brand promotion on banners

Brand promotion on ECCC website

Promotion on social media outlets

Case judging opportunities

Invitation to networking events

Complementary invitations to opening and closing gala

Advertisement in program book

Platinum
$12000

Gold 
$8000

Silver
$5000

Bronze
$2000

An additional $2,000 will be available for purchase, 
in order to name the divisions in your organization’s 
name

Cost is only inclusive in the Platinum Package. 
An additional cost of $2,000 will be applied to 
corporations interested in purchasing this item.

Number of invitations vary by sponsorship level

This is inclusive of our basic advertisement grid. An 
additional cost is associated with variances in size for 
the advertisement.
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There are four divisions made of three schools for a total of twelve teams. 
Each academic institution has a team of four students; two engineering 
students and two commerce students

After each case, teams have to give a 15 minute presentation in front 
of a panel of four judges (an engineering professional, commerce 
professional, entrepreneurship professional, wild card (chosen based on 
the case background)).
The teams with the highest cumulative score after the three cases from 
each division will advance to a final round of presentation, where they 
will re-present their third case in front of a new panel of judges.

There are three cases with distinctive preparation time.

6 hrs 6 hrs 12 hrs

Special awards will be given during the Case commpetiton.

COMPETITION 
OVERVIEW
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Stéphane Brutus, Ph.D.
Interim Dean
John Molson School of Business

Now in its fourth year, Concordia 
University’s student-led Engineering and 
Commerce Case Competition has gained 
considerable momentum. I am very pleased 
to support it.

Joining me in welcoming you to Concordia 
are my colleagues from the John Molson 
School of Business and Faculty of 
Engineering and Computer Science. These 
faculties represent the disciplines that 
intertwine at the competition and make it so 
unique.

My congratulations to the organizers. Their 
efforts make this competition possible. I’m 
wishing you all a wonderful experience!

On behalf of the John Molson School of 
Business, I join my colleagues in the Faculty 
of Engineering and Computer Science in 
support of the Engineering and Commerce 
Case Competition (ECCC). 

I am very pleased to see cross-faculty 
collaboration between our university’s 
students. This competition shines a light on 
the innovative and entrepreneurial spirit of 
our student body.  

The John Molson School of Business 
has a proud history of student-run case 
competitions and I am certain that this 
initiative will build on that legacy.

WELCOME TO 
THE ECCC Alan Shepard, Ph.D.

President
Concordia University
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Amir Asif, Ph.D.
Dean of Faculty of Engineering
and Computer Science

Jonathan Maman
President
Engineering and Commerce Case Competition

The Engineering and Commerce Case 
Competition offers our students the 
potential to apply the technical skills they 
have learned in the classroom and acquire 
the skills that are critical to their success in 
the workforce – teamwork, communication, 
collaboration and coordination. The 
opportunity to work with students from 
across the disciplines is an invaluable 
experience and I applaud the efforts of 
all those taking part. On behalf of the 
Faculty of Engineering and Computer 
Science at Concordia University, I would 
like to express my wholehearted support 
for the Engineering and Commerce Case 
Competition.

I bring to ECCC my diligence and 
experience to lead the talented individuals 
of our executive committee for the 4th 
edition of this incredible competition.  

To me, ECCC is all about pushing 
participants so they can find out not just 
how much they can achieve, but indeed, 
what is achievable. It’s about setting a higher 
standard for yourself and everyone around 
you. It’s about moving forward and reaching 
higher every day.

On behalf of my team, I’d like to invite you 
to join us in shaping our industry and to 
become the vital leaders of tomorrow!

Welcome to the ECCC family!

WELCOME TO 
THE ECCC



CONTACT  INFORMATION
For partnership opportunities, please contact:

Engineering and Commerce Case Competition

follow our updates:

Stephany Viñas
s.vinas@engcomm.ca

(581) 997 - 1493

engcomm.ca

/engcomm

@engcommcasecomp

@ EngCommcc

Engcom CaseComp

Engineering and Commerce Case Competition


