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OUR 
MANDATE

Our current undergraduate curriculum is largely 

taught in silos. This leaves students ill-equipped to 

solve and contextualize complex issues that, now 

more than ever, require both business and engi-

neering fields to work hand in hand.

ENGCOMM’s mission is to build 

communication bridges in the workforce of 

tomorrow by hosting a forum for Business 

and Engineering students to collaboratively 

solve complex, multi-disciplinary problems.

bridging the gap 
between business and 

engineering since 2012

Hosted at Concordia University in Montre-

al, ENGCOMM is the biggest international 

competition of its kind. ENGCOMM provides 

students with an opportunity to develop im-

portant skills while creating a platform that 

facilitates the recruitment process.



PARTNERSHIP BENEFITS

ENGCOMM strives to strengthen the communication 
channels between business and engineering. The 
competition’s structure provides a setting for 
students to develop valuable interdisciplinary 
communication skills. These skills are becoming more 
essential in a growing number of working 
environments.

ENGCOMM understands the recruitment challenges 
companies face. The competition offers a unique 
approach to the recruitment process. Our corporate 
partners are invited to judge during case 
presentations and they can see first hand how the 
participants react under pressure. Our partners also 
receive the working resumes of all our students.

ACCESS TO TALENT

INDUSTRY LEADERSHIP

As a non-for-profit organization, ENGCOMM partners 
with major student associations representing 
Business and Engineering at a provincial, national and 
international level. By partnering with us, you will be 
directly involved with the spirit of the competition 
and furthermore, the leaders of tomorrow. 

This is a great opportunity to get involved with the 
development of a global community that is growing 
exponentially.

VISIBILITY

As an international competition, we’ve had the 
pleasure to host universities from Canada, USA, 
Mexico, Ireland, South Africa, Egypt, Israel and Saudi 
Arabia, and are currently expanding this list further. 
By partnering with us, your brand will be promoted 
as partner through our various marketing channels.

These include, but are not limited to, traditional
media, banners, on site video advertising, social 
media, website, and promotional gear.



OUR EVENTS

Opening Gala

ENGCOMM likes to start things off on a strong note. The 
opening gala is where divisions are drawn and where par-
ticipants get to interact with sponsors and each other for 
the first time. As a sponsor of the opening Gala, you get to 
individually meet all the participants and set the pace for 
the week.

Price: C$8,000

Sponsors Gala

The sponsors gala is where all current and prospective spon-
sors come to hear about the competition. Usually hosted at 
a luxurious venue on the night before the closing gala, the 
sponsors gala represents a great opportunity to show lead-
ership in your industry and network with students.

Price: C$8,000

Closing Gala

The closing gala is ENGCOMM’s largest gala. It is a cele-
bration of the students’  hard work during the week and is 
where the winning team for this year’s edition of ENGCOMM 
will be revealed. As a sponsor, the high-profile event will 
provide you with plenty of opportunities to interact with 
students. 

Price: C$10,000

6-hour & 12-hour Case Studies

Our case studies are why students keep coming back year 
after year. As a sponsor, you will get to watch teams from 
all over the world present their fresh solutions to your case 
studies and see how each participant performs under pres-
sure. 

Price:  6-hour case - C$8,000
           12-hour case - C$12,000
 

High level of interaction with top students



PARTNERSHIP OPPORTUNITIES
SPONSORSHIP PACK AGE DE TAILS 

package details platinum gold silver bronze

C$15,000 C$8,000 C$5,000 C$3,000

Title Partnership 

Logo on Participant Name Tag 

Logo on Commemorative Video 

Logo on all ENGCOMM Social Media Promotion 

Award Sponsorship  

Speaking Privileges at Sponsored Events  

Case Sponsorship  

Division Naming Rights  

Recruitment Booth at Sponsored Events  

Ad Space in Participant Handbook   (+$1500)

Job Posting Service via ENGCOMM’s Website   (+$1000)

Naming Rights for Competition Rooms   

Promotion on all Social Media Outlets    (+$1000)

 Access to ENGCOMM’s Resume Database    (+$1000)

Company Promotion in Participant’s Bag    

Case Judging    

Invitation to networking events    

Logo on Participant T-Shirts, Banners & Website    



COMPETITION 
OVERVIEW

There are four divisions made of four schools for a 
total of sixteen teams. Each team has four students; 
two business students and two engineering students.1

Each team solves three cases with distinctive 
preparation time during the week-long event.2

After each case, teams have to give a 15 minute 
presentation in front of a panel of judges (a business 
professional, an engineering professional, a 
professional from the relevant industry), followed by 
a Q&A session.  

The team within each division with the highest 
cumulative score will advance to the final round of 
presentation. They will re-present the third case in 
front of a new panel of judges and a large audience 
of university students.

3

Special awards will be given during the closing gala. 4

1

2

3

4

6 hrs 6 hrs 12 hrs



FACULTY SUPPORT

It’s my great pleasure to welcome you to Concordia for the sixth 
annual Engineering and Commerce Case Competition.

As president of the University, it’s been a delight to 
watch this unique interdisciplinary competition grow 
bigger and better with each passing year.

This success can be credited to our talented student 
organizers in our John Molson School of Business and 
our Faculty of Engineering and Computer Science. I’d 
like to take this opportunity to thank them for their 
hard work, and congratulate them on bringing 
together an excellent competition.

On behalf of the John Molson School of Business, I 
join my colleagues in the Faculty of Engineering and 
Computer Science in support of the Engineering and 
Commerce Case Competition (ECCC). 

This cross-faculty collaboration is a shining example 
of how Concordia prepares students to meet the 
challenges of the Fourth Industrial Revolution, which 
will require more multidisciplinary collaboration than 
we have ever seen before. The competition also puts 
on display the innovative and entrepreneurial spirit of 
our student body and promises to build on the proud 
history of Concordia’s student-run case competitions. 

Anne-Marie Croteau, Ph.D.
Dean
John Molson School of Business 

Alan Shephard, Ph.D.
President 
Concordia University



The Engineering and Commerce Case Competition 
offers our students to apply the technical skills they 
have learned in the classroom and acquire the skills 
that are critical to their success in the workforce –
teamwork, communication, collaboration and 
coordination. 

The opportunity to work with students from across the 
disciplines is an invaluable experience and I applaud 
the efforts of all those students taking part. On behalf 
of the Faculty of Engineering and Computer Science 
at Concordia University, I would like to express my 
wholehearted support for the Engineering and 
Commerce Case Competition.

For the sixth edition, I have the honour to head ENGCOMM’s 
mission to ignite innovation by bridging the gap between 
Business and Engineering. Our executive committee has 
prepared an intense week-long competition that will edify 
participants through complex industry cases, guest speakers, 
and diversified professional and personal connections.

On behalf of my team, I’d like to invite you to join us in shap-
ing our world and to become the vital leaders of tomorrow.

Amir Asif, Ph.D.
Dean of Faculty of Engineering
and Computer Science

Stéphane Mailloux 
President
Engineering and Commerce Case Competition



TESTIMONIALS

“ENGCOMM is one of our two main hiring/talent 
thrusts and I would suggest you should share a similar 
aim. Being actively involved, painting your organization 
as “sexy” to upcoming grads, understanding what these 
kids want and learning how to accommodate them is 
essential.”  

Marinvent Corporation

“Siemens was most impressed by the unique 
combination of skills that ENGCOMM provides 
from having Engineering and Commerce students 
working in collaboration on corporate cases. This 
competition emulates real business life situations 
and allows students to have a holistic approach 
on the type of solutions they will have to generate 
in their professional life.

The Concordia ENGCOMM team was extremely 
professional creating a high quality competition 
allowing development and exposure of future 
talents. For the reasons above, the energy, the 
passion and the dedication of the students, 
Siemens is proud to support this great case 
competition.”

Siemens Canada



Jonathan Tsiolis 
VICE PRESIDENT OF CORPORATE RELATIONS

j.tsiolis@engcomm.ca

We appreciate your interest in partnering with ENGCOMM. To learn more about us, 
visit our website at: 

WWW.ENGCOMM.CA

visit us online:

/engcomm

@engcommofficial

@ EngCommcc

Engcom CaseComp

Engineering and Commerce Case Competition

CONTACT

for partnership opportunities contact:

learn more: 


